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Hospitality, \flcr“(;u!h( 'S 10 acquain, the learner with the fundamental concept of
Significance ;\l' ho anlg this course,  the students would be able o ilPPrr‘(l‘I““} lh('
\ ‘ Al industry ‘ ‘ i ism industry in
Parucular. Prtahty Industry j, economy in general and in tourism in y
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ndu ’
Qutput of Tous;:ry & Its Li“kages: Meaning and Nature of Tourism Industry, Input dn(:
Services Basj ° ndustry m Industry Network- Direct, Indirect and ‘S.u‘ppor
» Basic Tourism -Transport- Accommodation- Facilities &

-onzontal and Vertical Integration in Tourism Business, Tourism Business

UNIT -1

Teliation SGlobatisaton, ket |

::‘::;ir:?z’e:% Tour:; Types of Tour-ﬁlﬁrlicﬂi»t"{)ge?ﬁdéntﬂ’l‘dur, Escorted Tour, Hosted TtOUr, ‘

unning our, Tour_ Wholesalers and Retailers, Diversified Role of Tour Operators, |

Special Sé tour Operation Business- Distribution Networks of Tour Operation B,usl,’lesS'f
Meeti vices for Charte}' Tour Operators, Meeting & Incentive Planners S Exibitions.
ng Planners, Convention & Conference Tourism Business, Trade Fairs & Exhibitions

Evolqtiqn of Hospitality Services: Meaning & Nature of Hospitality, Features of

HO_Spltahty Services, Structure of Accommodation Industry, Operation of Accommodation |
Units, Hospitality Industry Network, Determinants of Hospitality, Network Demand &

Supply  for Accommodation in India Types of Accommodation: Conventional,

Supplementary and Customised Accommodation, Types of room - single, double, twin,

sultes, penthouse, cabang Studio, duplex, cottage, interconnecting, adjacent, efficiency

Non_ Commercial & Commercial Establishments, Hospitality Business Scenario
Various Departments in hotels and their functions - accommodation management -

front office - housekeeping - F&B Service-Food Productionsupporting service - working of
hotels - maintenance of equipments - maintenance of Account etc.. FHRAI and its role,
government participation in and contribution to hospitality.

UNIT - II

UNIT - 111

Hotel industry future in India, Changing trends. Relation of Tourism with hospitél‘it_\"‘
Industry.Handling customers,hospitality and its related sectors, Theme Parks - j
Conventions - Cruising - Special events - recreation and leisure - Tourism and Hospitality

in 21st century - Global gaming and Casino operations - Recent trends.
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TOURISM GUIDANCE AND OPE TIITG lsllf[LL pe of tour |
, . 1cscope
N O s to o orient the stadents abou ,
A TP \1“\ “\"h\”\l l‘\l\\ COUrSe ) - , ] , clate (f"(*r
““‘ - w o career option, This course will help the students to ;D[)rl,(.l e h" 1
AR S U ‘ Y : Vi 'm a practica
?\ll\\n the profession of tour guiding is all about by KW'“V,‘“' (lm i(Pn' lh(;n
\ o KT ! N 1 1 also ¢ v v
N werienee of how to practice guiding in real lifc situations. [t wi f'm ;(r e
: \‘H\\ niy-eritty's of this profession. This course also intends to deliver key '
o me AR Wl

UNIT - I | |
Tour guiding: Introduction to lour‘guiding an(lb tour qzc?r;}:llgr, gctlf(fjelrncgnfg
between tour guiding and tour (‘scorlllng. role of a tour gui le; i
India; Characteristics of a tour guide, step's to becoming a ;
Presenting yourself; making sense of cultural differences.

owrom o
| Guiding Techniques: Understanding the dynamics of tour guiding, practic |
tips, mechanics of tour guiding; tools of the trade.

UNIT - III -
Practical guiding: Guiding at a monument, guiding at a religious site, guiding
at a museum, guiding on an archaeological site, guldlng on a nature ngk, |
guiding on a walking tours, guiding on a coach, designing and conducting
heritage walks.

' !

| UNIT - IV |

~ Situation Handling: Handling difficult tourists, handling questions, handhng |
- emergencies, searching for information, responsible guiding; designing and |
conducting heritage walks.

—

1 UNIT - V |

|
Managing guiding business: How to plan an itinerary, partners in business. |

setting up a tour guiding business, Code of Conduct for tour guides in Indi
(MoT).
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